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If you’re seeking to reach decision-makers in
shared ownership and the broader hospitality
industry, Vacation Industry Review is an excellent
advertising vehicle that promotes your products,
goods, and services to thousands of international
readers with an eye on the industry.
Vacation Industry Review is published by
Interval International, a leading global provider
of professionally delivered vacation experiences.
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Vacation Industry Review is a quarterly publication
for the international shared ownership industry, specifically targeted to resort developers;
sales, marketing, and managerial professionals; key industry leaders; and members of
homeowners’ associations’ boards, as well as other individuals interested in exploring this
segment of the hospitality industry. With a circulation of more than 17,000, the magazine is
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Unlike the mystical island of Bali Hai, exalted in the 1949 musical South Pacific,
the Indonesian island of Bali, with its idyllic beaches, lush terraced rice paddies,
and rich spiritual traditions, is becoming more accessible with each passing
year. Once a laid-back haven for backpackers and partiers, the Island of the
Gods has evolved into a world-class vacation destination with a 21st-century
infrastructure. It ranks #1 on U.S. News & World Report’s Best Places to Visit
in Asia. The latest American Express Travel report places Bali first on its list
of top 10 destinations for 2018.
For all its accolades, not even multiple eruptions of Mount Agung, which
canceled flights to the island for several days in late 2017 and early this year,
appear to dampen Bali’s long-term growth prospects. The country expects
to welcome 6.5 million foreign tourists this year — 1 million more than the
number projected for 2017, and double that of its recent annual growth rate,
according to the Bali Tourism Office.
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Vacation Industry Review reports on the
development, financing, marketing, and management
of shared ownership resorts, and on mixed-use projects
with a shared ownership component. The magazine
covers products and services of interest to the industry,
the activities of prominent individuals and companies
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within the industry, environmental and operational

GLOBAL TIMESHARE SUMMIT FOCUSES ON FUTURE-FORWARD
BY PAUL SISOLAK
TALKING POINTS WITH FACTS — NOT MYTHS
SEPTEMBER 2018
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issues of property managers and developers, and news
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Howard Nusbaum made it clear he JULY
has– had enough of outside entities running the timeshare narrative and flooding
the marketplace with misinformation. “That is what we are
going to change, starting right now.”

16

from Interval International.
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Best Things to Do: spring at Tirta Empul Temple
1. Enter the holy mountain
cliffside Uluwatu Temple Batur
2. Enjoy the view from
from the summit of Mount
3. Watch the sun rise
Lot Temple at low tide
4. Wade out to Tanah
in Jimbaran
5. Have a sunset dinner

Digital versions of the printed editions are accessible
at resortdeveloper.com. Readers can flip through the
pages, search entire publications, print the magazines,
and download them in PDF format. Notification links are
emailed to subscribers when new electronic issues
become available.
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Insight

Giving Back

In Brief

Green Scene

Interval International President and CEO
Jeanette Marbert covers a variety of
issues and concerns related to shared
ownership.

People and industry news, including
new job announcements, promotions,
awards, products, and services.

Insider

New affiliations and projects at Interval
International, as well as new marketing
initiatives, benefits, programs, and
services.

Timeshare Talk

Experts weigh in on factors that shape
and influence industry activity, offering
thoughtful analyses and forecasts.

Recognition of the philanthropic efforts
and acts of social responsibility among
the resort development and shared
ownership community.

What’s happening on the environmental
horizon, including developments in green
building and advice on earth-friendly
business practices.

Market Spotlight

A closer look at some of shared
ownership’s most promising regions
of development.

Profiles

In-depth information on resorts,
development companies, and more.

RESORTDEVELOPER.COM

Meetings

News from the most important
conferences and conventions in the
shared ownership industry keeps
readers apprised of critical issues
and current trends worldwide.

Topical Features

Development, sales, marketing,
management, legal, and other shared
ownership–related business issues.

Back Page

Four industry leaders reflect on a subject
of critical interest.
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